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10-talet

“The era of Technology”

l

20-talet

“The era of Humans”
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Record Your Cough

(force it if it doesn't come naturally)
Click the button below to start recording and click again to stop




”An armchair in the
shape of sardines...”
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WE ARE TROMB.
DIGITAL EXPLORERS.



"If a business is built on misleading users

on data exploitation, on choices that are

no choices at all, then it does not deserve
our praise. It deserves reform.”

"Too many are still asking the question
'How much can we get away with?' when
they need to be asking 'What are the
consequences?’
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The world post-covid19

Digitala forstarkare
W \AEL
Human centric design
Passion & purpose
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